.ILIO Comunicacién y Medios N°36 (2017) ISSN 0716-3991 / e-ISSN 0719-1529

www. comunicacionymedios.uchile.cl

Transformations of Guatemalan television (1986-
2017): From analog to multiplatform television

Transformaciones de la televisién en Guatemala (1986-
2017): de la television analégica a la multiplataforma digital

Cicibel Lucas
Universidad Complutense de Madrid, Espana
cicibelucas@yahoo.com

Abstract

Guatemalan television goes through three sta-
ges that start with the promotion of private com-
mercial television and the annulment of public
television, the proliferation of foreign content in
programming and later, the digital transforma-
tion of communication with the consequent ex-
pansion of entertainment and changes in social
communication. The present text reflects on the
particularities of programming and its contents,
describes the effects of digitization in television
system and delves into the political and busi-
ness influences in a technology framework of
multiplatform communication. The results achie-
ved demonstrate the necessity to drive reforms
in three ways, first regulate the usufructuary law
of television channels and all related with Digi-
tal Terrestrial Television, improve the quality of
national programming television and ensure the
Internet access an regulate its use.
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Resumen

La television guatemalteca pasa por tres etapas
que parten con el fomento de la television pri-
va-da comercial y la anulacién de la television
publica, continda con la proliferaciéon de conte-
nidos extranjeros en la programacién y, mas tar-
de, la transformacién digital de la comunicacién
con la consecuente ampliacién de la oferta te-
levisiva y los cambios en la comunicacién social.
El texto presente reflexiona sobre las particu-
laridades de la programacién y los contenidos
televisivos, describe los efectos de la digitaliza-
cién de la television y profundiza en la inciden-
cia politica empresarial en un marco comunica-
cional multiplataforma. El resultado alcanzado
demuestra la necesidad de impulsar cambios en
las leyes usufructuarias de los canales de televi-
sion nacional y lo relacionado con la Televisién
Digital Terrestre, promover la calidad de la pro-
gramacion de la television nacional y asegurar el
acceso a Internet y la regulacién de su uso.
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1. Introduction

Television in Guatemala has many technical,
legislative, business and content production
particularities that would be difficult to sepa-
rate in order to understand the way in which
it develops. Thus, entertainment and informa-
tion that it has contributed in the last 3 deca-
des (1986-2017) has gone changing little by
little, while maintaining elements that lead
to a rather unbalanced progress. The most
reviewed element throughout the period of
analysis is the relationship of the politicians in
office with those who have the licenses for the
four channels of public transmission, and that
translates into a monopolized trend and poor
quality programming, keeping them in com-
petition with other television groups and di-
gital platforms that make more effort to bring
less partial programming to TV viewers.

Our main objective is to identify the TV trans-
formations in a framework of political, busi-
ness, and technological influences, via a cu-
rrent contextualization, in which you will see
the political-commercial scheme, the offer of
TV programming and the change in model
with the digital transformation and the con-
vergence of the internet. Specific objectives
are: a) describe the political incidences that
have affected the development of public and
private television b) see the privatizing role
of the television that private generic con-
tent carriers promote in detriment to public
television; y c) see the effects of the digital
transformation of TV in social communication
processes.

We ask ourselves the following question: How
has TV in Guatemala progressed, from the de-
mocratic opening in 1985, through the signing
of the peace agreements in 1996, the concen-
tration of the rights to licensing for television
and the technological impact on production
and national dissemination in the 21st cen-
tury? In that same environment, we will also
have to respond to: What entertainment con-
tent do the channels offer? How is the news
information and how does it promote respon-

se to user demands in times of multi-platform
communication?

The hypothesis is that television has progres-
sed in terms of widening the commercial TV
spectrum, but not in the push and functioning
of TV content with educational, informative,
and entertainment interests. Specificities mar-
ked by political-commercial incidences, and,
in the midst of which, the convergence with
the internet and access on multiple platforms
have given it a progression more in tune with
social needs.

2. Theoretical framework

In order to draw our referential map of analy-
sis, we start with a conceptual discussion in
three steps. First, the relationships between
politicians and businessmen focused on the
direction of the political economy of the
communication, widely defined with diffe-
rent tendencies and study guidelines, among
which the following definition by Vincent
Mosco goes in line with our analysis: “strictly
speaking, political economy is the study of
the social relations, particularly the relations
of power, that mutually make up the pro-
duction, distribution and consumption of re-
sources, including communication resources”
(2006: 59).

Therefore, we use the two lines that profes-
sors Gomez and Sanchez establish after a co-
llection of concepts and lines of research, de-
termined by the impact of global capitalism in
the cultural and information industries, ideas
that draw a profile of action: the first, in the
search of the economic nature of communica-
tion media and communicative systems, and
their relation with the wider social structure;
and the second, in the specific observation of
how property, finance mechanisms (for exam-
ple, marketing) and public policies influence
content and behavior of the media (Gomez &
Sanchez, 2014: 4).

Hi
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For better understanding, Cesar Bolaho gives
us a clear example:

We highlight that action by political groups
to manage a sliver of state apparatus (...) The
articulation between the interests of the sta-
te and the interest of specific private groups
takes place directly via a complex network
of information in which the possibility of co-
rruption is always present (2013: 46).

The political economy of communication re-
flects on the environment of digitalization,
convergence and business models that emer-
ge from within the industrial sector, but also
over other lines, in which there should be a
diverse environment to provide strategies for
contemporary societies within capitalism (Go-
mez & Sanchez).

Digital media convergence of television with
internet is expressed in a transition of a tra-
ditional model to a more current model. A
merger in which there is flow, contents, plat-
forms, cooperation between media industries
and migratory audience behavior (Jenkins,
2008: 14). We would like to highlight the me-
anings: technological, communicative, regu-
latory, content and professional expressive
(Villanueva, 2016: 169-173). We have analyzed
the role of the user and the new ways of con-
suming content and interacting (Sanchez &
Ibar, 2015), the products and challenges as an
industry (Drula, 2015), the discursive hybrida-
tions (Marzal, 2013), the new professional pro-
files (Barrios & Zambrano, 2015), the forms of
communication (Velasquez, 2013) and the new
regulatory contexts (Crettaz, J. 2016), among
many more.

Without a doubt, “the convergence has gone
defining itself to be a deeply complex and
multi-disciplinary concept” (Sanchez & lbar,
2015: 88). Gonzalez Romo et. al (2014) also
note that “the media convergence conforms
a paradigm in which you can say that the digi-
talization of the media and the change of the
communicational paradigm are a palpable and
undeniable fact. The novelty and freshness of
the new scenario draws a rich, confusing pa-
norama with potential”.

In light of this, we must consider the multiple
communication platforms and transmedia na-
rrative, communication process derived from
the convergence of the television with inter-
net. Henry Jenkins, Carlos Scolari, Kevin Mo-
loney and many researchers have determined
the applications of transmedia narrative in
entertainment and journalism. Fortunately for
this study, Carmen Pefafiel analyzes transme-
dia informative stories and narrows the con-
cept to “in that story or news whose content is
fractioned intentionally on different platforms
and supports, whether digital or not, with the
objective that absolute comprehension can
only obtained by going to each one of these
supports” (2016).

In our analysis, the transmedia narrative is pal-
pable in news information and is where the te-
levision is best reinvented, mainly because it is
the most important production, and it allows
you to stay on the multiplatform cutting edge.
Penafiel talks about the media need and of the
strategy to implicate the audience freely, mo-
tivating it to see support after support, with
the purpose of taking a tour and becomes
involved in the dissemination of the content.
Guatemalan TV has adapted to the multiplat-
form in which Twitter, Facebook and WhatsA-
pp allow users to interact and define a TV rea-
lity of interaction, especially in the informative
environment.

We move on to a third axis that is much more
traditional. This is the informative and enter-
tainment proposal of the channels, that as
mentioned in the previous argument allow us
to pertinently and adequately explain the re-
sults that also interpret the logics of the pro-
gramming (Gomez Escalonilla, 2002).

3. Methodological Strategy

The present qualitative study is obtained via
the following phases: a) reflection on acade-
mic literature related to the topic, legislative
documentation and the journalistic documents
relevant to supporting the progress of pri-
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vate and public television b) description and
analysis of channels 3, 7, Guatevision, Canal
Antigua, Azteca Guate and their respective
programming, using a sample of the listings
of the week February 20 - 26, 2017 d) inquiry
into the internet platforms of each channel in
order to see the evolution of its social role and
the scope of the use of technologies which
they have.

The samples of the TV programming and di-
gital platforms are taken from 2017, the year
in which this article is written and we analyze
the objective and the content. The objective
refers to inform, educate and entertain; and
the content refers to reality, fiction, sports,
variety, music or religion, category to which
each program belongs. The variables used
are: origin of the domestic or international
production and the content category. Techni-
que of observation, visualization and quanti-
fication of the previous categories brings us
to a description of each one of the channels
and helps us to not only determine a clear
view of the programming, but rather contri-
bute to understanding the political-commer-
cial incidence. The same observation and
quantification technique is performed on di-
gital platforms Twitter and Facebook of the
informative programs, as well as general in-
terest content.

4. Results

4.1. Transformation of Guatemalan Tele-
vision

4.1.1. Socioeconomic Context

The country has a population of over 16 mi-
llion, of which 50% live in urban areas and
the other half live in rural areas. The average
age is less than 30 years. Guatemala takes the
125th place out of 188 on the Human Deve-
lopment Index. Its economy is the smallest in
Central America, but it is one of the highest
in terms of inequality in access to wealth. The

economically active population is over 6 mi-
llion of which 69.8% work in the informal sec-
tor, whether in commerce or agriculture (Na-
tional Employment and Income Survey, 2016).
The monthly per capita income coming from
a salary or revenue, ranges from USD162 to
USD753. In terms of TV content, 63% say that
TV is the main source of information and en-
tertainment, 14% use the radio, the rest do
not use communication media. Social networ-
ks and internet are used by 1% (National Life
Conditions Survey, 2014).

4.1.2. Evolution of Commercial Televi-
sion

Guatemalan television, in the beginning, crea-
ted public and private, but basically develops
the private sector. At the end of the 50s, af-
ter the rushed attempt to establish public TV
via Channel 8 emerged, one after the other,
channels 3, 7, 11 and 13. All showed Mexican
programs and some of their very own produc-
tion that satisfied TV viewers until multichan-
nel cable TV arrived (1985) and the traditional
channels began to lose little by little their au-
dience numbers. At the same time, a mono-
poly of 4 channels formed and today they are
administrated by Albavision. Channel 7 and its
Notisiete news program (1987) are positioned
as audience leaders, then Telediario of Chan-
nel 3 (1998). Regarding discussion, analysis
and proposal, Libre Encuentro (1991) for more
than a decade was the only opinion-forming
program. Its contributions were relevant in the
analysis of current issues, although it created
controversy for the biased focus on many of
the topics, as well as its ostentatious produc-
tion (Lucas, 2009).

In the late 90s, in a more open social-political
context complaints arose about the monopo-
listic tendency of the 4 channels, under the
domain of Angel Gonzalez, owner of Albavi-
sion and that until today has strong ties with
political figures in order to benefit mutually
at the cost of government contracts. See the
2015 report of the International Commission
Against Impunity in Guatemala (CICIG for its
Spanish acronym). An important event occurs
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during the administration of Alfonso Portillo
(2000-2004), when the political decadence
and the servility of the televised information
leads to the creation of paid cable TV chan-
nels Guatevision and Canal Antigua in 2003
(Lucas, 2009: 153-165). The going on air of
the first national news program on paid te-
levision shows evidence of a lack of commit-
ment in informative material on behalf of No-
tisiete and Telediario, and marks a milestone
in the news with the production and publi-
cation of more objective content. This, toge-
ther with the proliferation of cable channels
that sprang up in several cities and with their
respective productions, becomes the new in-
formative and entertainment option, capable
of captivating some of the attention of the
user that had migrated to cable television.

In 2008, Azteca Guate appears when the di-
gitalization in production content is already a
reality. Towards 2009, internet is positioning
itself in the country and television begins to
converge with internet via its web platforms.
YouTube and Facebook begin to be common
in digital entertainment and audiovisual in-
formation consumption. This year, the Ro-
senberg Case, a death announced via a vi-
deo that circulated the internet shows that
the platform is used. The users comment and
share the news via Facebook, generating in-
formation and opinion. The informative work
of Guatevision, Canal Antigua and Azteca
Guate compared to the Albavision channels
is now notably different, as it would continue
to be with events like the 2015 crisis led to
the fall of the administration of Otto Perez
Molina. Also, Telediario, Notisiete, T13 No-
ticias and more recently TN23 avoid the in-
formation linking the boards of directors of
Albavision to politicians accused (El Periddi-
co, 2016).

4.1.3. The Power Behind Albavision

Angel Gonzalez has ties to all the politicians
that prosper in power for over 3 decades
now. In addition to TV channels, there are ra-
dio stations, and according to the report by
the International Commission Against Impu-

nity in Guatemala (CICIG), he has contributed
to and promoted corruption and impunity in
Guatemala by financing political parties in
exchange for millions of dollars in contracts
from the state and protecting the monopoly
of radio and television stations. The power of
Gonzalez is such that he places people as go-
vernment cabinet members and in the Con-
gress to make sure that everyone wins (2015:
49). This goes as evidence of the voracious
political economy of communication on its
level of highest impunity after the Albornoz
concept.

The clamor to do away with Gonzalez's power
has grown bit by bit in the media as it goes
on, and there is little doubt that the laws
that regulate television have been made or
modified at Gonzalez's request. Thus, in the
framework of the Washington Consensus, the
Foreign Investment Law (1998) and that con-
cerning television and under market deregu-
lation, the limiting of the State and the priva-
tization of public goods directly benefits the
Albavision Group. In addition, the Congress
of the Republic via Decree No. 34/2012 re-
formed the General Telecommunications Law
(1996) and allows Gonzalez to hurdle over
the licensing of the television frequencies
whenever he desires. Then you have to add
the loss of the file that gave the renovation
of the licensing to Channels 3 and 7 in 2011
and the documents that lay the groundwork
to concession rights before the existence of
the Superintendence of Telecommunications.
The laws have been modified on those points
that are incompatible with political commer-
ce. Thus, each law that emerges is adapted
and in other cases, a decree is created to
strengthen the Albavision Group in terms of
its business.

If we look to the future, the background infor-
mation of the concentration of the media and
the political context put objectivity in doubt
and the regulation of public call for bids due
to privileges that help Albavision, especially
in regards to the national project for migra-
tion from analogue TV to Digital Terrestrial TV
(DTT).
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4.1.4. Postponement of public televi-
sion

Previously we learned about the context of
commercial television and the absence of pu-
blic television, except for some programs that
can define the interest for public audiovisuals.
The national coverage TV channels 5 and 9 re-
gained the society’s attention, especially the
indigenous and some politicians after signing
the 1996 peace agreements. In 2000, Canal 5
became TV Maya and is destined to become
a public multi-cultural channel in Guatemala.
The first TV project is done with UNESCO,
of which other projects followed with orga-
nizations like the Association for the Advan-
cement of Social Sciences in Guatemala, who
have produced since 2014 “Una Mirada Cri-
tica Sobre Guatemala”, but it continues to
be little, with fleeting budgets. On one hand,
Channel 9 transmits, as its only activity, the
plenary sessions live, the control panel and
other news from the Congress of the Republic
of Guatemala.

With this fragility, the lack of public television
is a result of the political will and decency. Its
functions should be, as explained by Belen Ir-
gazabal, produced in a way that is free of char-
ge, complementary, and competitive, promo-
ting human rights, making visible that which
is invisible on commercial channels, general
interest view on current issues and on infor-
mation, that promotes the development of ci-
tizens, that focuses on childhood, but among
its most important aspects, provide services
of information and includes the minorities; a
more European vision if you will (2013: 53-54).
In defining times of Digital Terrestrial TV and
the most interested society on the current na-
tional level, it is a good time to push the im-
plementation of public television.

4.1.5. The technological context and its
challenges

The change from analogue to digital techno-
logy means a great change in transmission
quality and the reception of content, but the
migration to DTT has yet to come in order to

completely digitalize the television service.
Guatemala, as the rest of Central America,
has plans to migrate to DTT in 2022, but to-
day the growth of communication media web
platforms and the emergence of alternative
communication spaces prove the convergence
of traditional broadcasting with the internet.
Avila and Gutierrez (2013) conduct a review
of the state of technology in the country and
the technological and social goals that it must
meet, concluding that although there are ad-
vances, the State does not cover the lack of
access to the internet throughout the country,
as priority #1.

In social material, the discussion of internet
rights is just starting based on private pro-
posals (Gonzalez, 2017), but the DTT returns
as topic in the discussion because there is a
need to publicly discuss a digital agenda, as
well as everything related to connecting the
country’s municipalities and the need to ad-
vance discussions on responsible and contro-
lled use of the internet. Another challenge is
in the legalization of all cable companies that
provide illegal service, a generalized practice
that is done in over 50% of all companies that
offer the service (Terra and Notimex: 2015).
Without a doubt, the delay compared with
other countries in the region is serious.

4.2. National televised programming

Thanks to technological innovations there has
been an expansion in local and national tele-
vision among VHF, UHF frequencies and cable
channels, these being religious, commercial,
public, news, cultural, university and sports
channels. Guatevision, Azteca Guate and Ca-
nal Antigua have national coverage in the 22
departments where there is at least one local
cable station.

In research on channel programming that we
did 10 years ago (Lucas, 2009), we established
that the foreign content was shown much
more than that produced locally. Here we re-
viewed content and current news information
to see its progress and convergence with the
internet.
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4.2.1. Analysis results of listings

The categories of analysis of listings from the
week February 20 - 26, 2017 consist of de-
fining the origin of the production and the
types of content offered. In first place, there
is 24-hour transmission on almost all chan-
nels. In other words, there are 168 hours of
programming with local and foreign content
that in some cases are re-run during the same
week. We do not make a differentiation here
because the quantity of hours per week is not
our focus but rather the number of programs
produced by each channel and day. Table 1
shows Guatevision offers the largest amount
of content produced in its studios or in those
of its partners. Canal Antigua produces main-
ly informative and opinion programming and
takes second place. The combined amount of
what the rest of the channels produce equals
that of Antigua and Guatevision together.

Table 1.

Channels Nationally- pro- % nationally
duced programming produced

— hours per week
Guatevision 154 hours 92
Antigua 127 hours (3 hours 76

without program-

ming)
Canal 7 35.5 hours 21
Canal 3 28.5 hours 17
Azteca 35.5 hours 21

Guate

Source: Author, based on channel information and
mi.tv/gt/programacion.

We follow the classification used by Gomez
Escalonilla on television content types: fiction,
game show, reality, news and political talk
shows, variety: vehicles, real estate, cooking;
interviews, culture, sports, musicals and reli-
gion. Canal Antigua and Guatevision in terms
of international programming offer current is-
sue shows, news, interviews and soap operas.
In terms of their own production, they offer
kid TV games shows, national and internatio-
nal sports, sales services, religious content,
cooking shows, comedy, musicals, modeling,

interviews, cultural, news and political talk
shows. Channels 3, 7 and Azteca Guate pro-
duce news shows, morning shows and sports.
The rest is international programming. Chan-
nel 3 produces a cooking show and one of
interviews, differing from Channel 7. Most
shows last half an hour.

Table 2.

Guatevision,An- Features % nationally

tigua, Canales 3 produced
and 7 Features
% nationally
produced
Own program- News, game 45
ming shows, current af-
fairs, morning
shows, sports, re-
ligious, music,
and comedy
Foreign pro- Soap operas, 55

gramming news, current af-
fairs and sports

Source: Author.

Together the channels produce 45% of all
programming, doubling the production that
Guatevision, Channel 3 and Channel 7 did in
2006 (Lucas, 2009: 275). In other words, it
has increased over 10 years, being 5 chan-
nels and it's worth noting that where the-
re was more growth is in the news program
production. Some 55% of programming
continues to be international entertainment
production.

No channel produces reports, with some ex-
ceptions, but there were none during the
week of analysis. Channels 3 and 7, in con-
trast to the morning shows, do not produce
audiovisual material except for the news pro-
grams. Guatevision has a high percentage of
television sales and Azteca Guate produces
very little despite the success it had initially.
Canal Antigua broadcasts various news shows
throughout the day with more audience in the
capital city than outside.

The most popular international television
shows in Guatemala, especially on Channel
7, are the Latin American soap operas, who-
se recipe for success lies in narcotrafficking
(Silva, 2014), power, heartbreak and poverty.
They are shown during prime time and wi-
thout a doubt are the content that gets the
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most audience. Channel 3 produces “Comba-
te”, a show where contestants must compete
on obstacle courses, show mental ability and
talent.

4.2.2. Informative programming, opi-
nion and political talk shows

News information is the best example of te-
levision progress because they are almost the
only content that the channels produce. Dai-
ly broadcasting on Canal Antigua is 9.5 hours
of informative programming, including talk
shows, interviews and analysis of current po-
litics. Notisiete destines 4.5 hours and Tele-
diario 5 hours, in both the morning news is
the longest and features traffic reports, fun-
damental content and with a lot of audience
to relieve the problems that those in the ca-
pital city face. Guatevision produces 3 hours
of daily informative programming, to which
you must add the programs of analysis and
opinion, satire, reporting and awareness on
politics to make a total of 4.5 hours. Azteca
Guate produces 3 hours of informative pro-
gramming. Table 3 shows a comparison of the
programs that each channel produces.

Table 3.

Channel New and current affairs &
Opinidn talk shows

Guatevision Noticiero, Sin Reservas y Sin Filtro

Canal Antigua Noticias a las 5,45, 7,1 pm, 2 pm, 6

pm, 7 pm, 8 pm, 8.45 pmy 10 pm.
Canal 7 Notisiete
Canal 3 Telediario

Azteca Guate Hechos Meridiano, Hechos de las 6,

Hechos noche

TN23 Noticias(+2014) Noticieros en distintos horario

Source: Author

TN23 Albavision News is channel exclusively de-
dicated to news. Its frequency is in UHF which
covers the capital and is broadcasted by cable
channels. It works via the website www.chapintv.
com, news production matrix that then distribu-
tes to the other channels of the group.

In conclusion, the channels Antigua and Gua-

tevision produce more shows on analysis, de-
bate and opinion on current national issues;
Guatevision produces “Sin Reservas”, show of
opinion of current issues, and “Sin Filtro”, a ni-
ghttime talk show on current issues. The news
shows on Canal Antigua makes spaces in their
broadcasting for this purpose. In 10 years the
informative and opinion forming alternatives
have advanced, while entertainment produced
by the channels has been stagnant.

4.3. Television Convergence with the In-
ternet

To analyze the transition of one media to ano-
ther we are going to consider the variables of
internet access available as reference. Thus,
mobile telephone service is growing and the-
refore connection to the internet as well. For
example, the Superintendence of Telecom-
munications registered more than 16.5 million
users in 2016 (Prensa Libre, 2016), the EN-
COVI registers cellphone use at 82.4% of the
population in 2014. Connection to the inter-
net in homes reaches only 12.4%. The market
research website Internet World Stats reports
5.3 million internet users in 2016 (a million
more than in 2015), which comprises 30% of
the population. The Economic Commission
for Latin America indicates that between 2006
and 2013 the number of users grew by 50%
(2016: 10). The data is scattered. Although it
is recent, the dates don’t coincide. Therefore,
basing it on cellphone use behavior, it seems
unlikely that there are as many users as there
are people and that in this sense they are con-
nected to the internet. Herein lies the expla-
nation that consumers, seeing a way to save
on the price of services, acquire up to three
telephone lines, thus altering the number of
users.

Therefore, it is difficult to calculate the num-
ber of users of audiovisual media and unders-
tand consumption practices. However, some
patterns can be established such as the type
of consumers. One is the triple connection
(home + work + mobile) and another that has
cellphone connection and at home, users in-
fluenced by the dominio effect of society.
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Another is the user that only uses public Inter-
net services in the cybercafés whose numbers
are also growing in the country’s different mu-
nicipalities. The previous information assures
us that there is an increase in internet connec-
tion in urban and rural areas, although there
are challenges in terms of technology, infras-
tructure, etc., outside the scope of this study.

4.3.1. Television, web platforms web and
social networks

The metamorphosis of communication has
left behind the radio or the television (public
channels and cable), but rather, such media
has been converging with internet for over a
decade now. Public television continues to be
the media with the largest coverage. Guatevi-
sion, Azteca Guate and Antigua maintain their
webpages, while los Channel 7 and Channel
3 (including their news shows) have dropped
their individual webpages in favor of the plat-
form www.chapintv.com, that standardizes the
news information and organizes the program-
ming of all the channels of the group, promo-
ting it on social networks. The following table
shows the number of people that like Notisie-
te. Telediario and Guatevisidon channels, Anti-
gua and Azteca Guate news, upon the latter
not having a platform on Facebook or Twitter.

Table 4. Number of followers on social networks

Canales o noticiero Facebook Twitter
Notisiete 2269543 1077 340
Telediario 1404 534 856 891
Guatevision 1927 140 876178
Antigua 596 188 354719

Tv Azteca 193 584 277 057

Source: author, with data from social networks taken
on 17/10/2017

Table 4 indicates that Notisiete has more fo-
lowers on both networks, Guatevision occu-

pies the second position following Telediario,
while the rest of the programs and channels
are way behind Notisiete. WhatsApp for its im-
mediacy and innovation is also gaining ground
in the news that personalize their link with the
audience and that allow for sending informati-
ve reports, under the concept of user content
generator. User numbers are large and will con-
tinue growing.

Now let’s take a look at the Global Web In-
dex of Central America which describes the
use tendencies on social networks: read
news and events (71%), communication with
friends (56%), keep in touch with other peo-
ple (43.9%), look for entertainment (38%) and
spend free time (22.4%) (ILifebelt, 2016: 17).
In this situation, the data is not broad enou-
gh for the needs of the analysis of Guatemala.
However, you can reflect based on many re-
search contexts, but above all use of the inter-
net that is not exactly scarce and is growing.

Another reflection has to do with the percen-
tage of people that communicate with friends,
given that the current situation of the country,
the surroundings and the world is implicit, as
well as the sharing of entertainment and news
videos; which would be a line of investigation
to pursue, due to the importance that citizen
participation has in the country’s political con-
text. A valuable source of information to know
the users and their interests lies in content re-
production, commentary in the news, Facebook
posts and Twitter tweets, sharing and approval
after clicking on “like” on national interest to-
pics or entertainment (actions on the rise).

Strategies of channels go hand in hand with
technology and knowledge of their audiences,
with which convergence is sure. For television,
there are strategies that for now keep the con-
sumer in front of the TV. In it we will also have
to see the migration of traditional entertain-
ment to digital entertainment, in which chan-
nels update and merge with the internet pro-
ducing changes in the way they communicate
with the audience.

In the communication processes framework
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in a more open socio-political context that is
more tolerant to criticism, information is in full
growth, with research effort, immediate and
comfortable access, which makes traditional
media struggle to stay on the cutting edge.
Likewise, social processes that occur are di-
fferent and change the way in which politi-
cians and businessmen support a conspiracy
for personal benefit. Today we have growing
list of online journals for research, opinion and
proposals that are already “go-tos” for search
and reference. Among these are: Plaza Publi-
ca, Némada, Soy 502; informative blogs like El
Salmén, Diario Digital, Republica GT; together
with newspapers: Prensa Libre, El Periddico,
Diario La Hora and others. All of them coun-
terweight the effects of Albavision media,
with an enormous national coverage.

Internet access and with it the use of social
networks, information on webpages and the
exchange of ideas and opinions, are one of
the great advances of the new media context
in Guatemala. In three decades, the possibility
to inform and be informed, to communicate
and be communicated to has widened. En-
tertainment has also grown, from traditional
television, the numerous options on cable TV
and user and audience interaction with audio-
visual content. However, not has been positive
in times of digital platforms. Channels also use
networks to better the profile of public figures
or manipulate the cause of the most bellige-
rent users and platforms.

5. Conclusions

The key stages of TV evolution in the last
decades offer us a conceptualization that
allows us to see the current state and make
a proposal on the areas in which television
must improve. The following are the conclu-
sions we have reached, based on the pro-
gramming analysis, the informative content,
convergence with internet and the television
monopoly.

Firstly, production of audiovisual content has

progressed less than the development of com-
mercial television. Forged in its over 60 years
of programming international content and lea-
ving aside the idea of public television, these
productions will not have a bit of interest until
the signing of the peace agreements in the
country and the assignment of two channels
with barely an operating budget, in clear ma-
nifestation of the lack of political interest.

Secondly, public television that has been fai-
ling since the beginning of the 80s as a mono-
poly positions itself more on the protection of
political-commercial alliances with censurable
motives, resulting in the national production
limited to news shows with a tendency to pro-
mote impunity and corruption in the country.

Thirdly, the appearance in 2002 of Guatevi-
sion and later Canal Antigua and Azteca Gua-
te, among others, access to Internet and the
convergence of media result in a more-norma-
lized television and alternative to Albavision
channels. The multiple platforms that show
proof of the number of users on social networ-
ks and in which current information advances
in amount and objectivity, goes permeating
its socio-political reality in the population.
News programs, talk shows and TV discussion
are also a result of this transcendental media
diversification. The same does not happen in
the rest of the content, given that on all the
channels there is a high percentage of foreign
entertainment content, especially on Albavi-
sion.

Fourthly, increasing covering in the majority
of the country’s departments and municipali-
ties show that access to the internet, despite
poor conditions, happens. This, together with
the implementation of Digital Terrestrial Tele-
vision is the largest challenge, mostly due to
the political-commercial conspiracy that is hi-
ghly perceptible even today an poses a latent
danger for citizen communication.

Finally, the transformation of television and
the appearance of multiple platforms goes
had in hand with the social participation to
build better communication in these times in
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which it is convenient to study the role of the
citizens and the pros and cons of the internet
in Guatemala.

Notes

1. Albavision is a communication media network by
affiliation. In Guatemala, it is made up of the 4 public
TV channels. It has a 24-hour news channel, a news
website, 13 radio stations and Alba theater circuit.
The news radio channel with the most coverage is
Sonora.

2. The assassination of Roberto Rosenberg in 2009
caused controversy both nationally and internatio-
nally for the posthumous video that appeared a day
afterwards, in which he accuses the President of the
Republic Alvaro Colom and other government offi-
cials of his disappearance. Attorney for businessman
Khalil Musa, murdered some time before, Rosen-
berg denounces a theory on the murder of Musa
which involves government officials that will also go
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