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Abstract 

This study addresses  gender  differences  in  prac-
tices  and  interactions  in  participatory  discussion  
forums  for  readers  in  online  press,  particularly  
in  news  commentaries  in  the  digital  newspa-
per  www.Emol.com.  According to  the  objectives  
and  the  nature  of  the  corpus  of  this  research,  
content  analysis  was  conducted  as  a  technique  
to  describe and unveil gender differences, taking 
note that, despite  the  availability  of  new  tools  of  
participation in digital press, which are geared at 
enriching public discussion about social and politi-
cal affairs and also fostering the incorporation of 
citizens into the public arena. These tools reinforce 
gender inequalities and stereotypes.

Keywords: Gender differences, Participation, Inter-
actions, Online press. 

Resumen

La investigación aborda las diferencias de género 
en las prácticas e interacciones en los espacios de 
participación del lector en la prensa online, espe-
cíficamente, en los comentarios a las noticias del 
diario online Emol.com. De acuerdo a los objetivos 
propuestos y a la naturaleza del corpus de este 
estudio, se recurrió al análisis de contenido cómo 
técnica para describir y develar las diferencias de 
género, constatándose que, pese a la existencia de 
nuevas herramientas de participación en la pren-
sa online que buscan enriquecer el debate públi-
co sobre asuntos sociales y políticos y asimismo, 
fomentar la incorporación de los ciudadanos/as 
en la esfera pública, estas herramientas más que 
aportar a la plena incorporación de las mujeres en 
el espacio público, refuerzan las desigualdades y 
los estereotipos de género.

Palabras claves: Diferencias de Género, Participa-
ción, Interacción, Prensa online.
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1. Introduction

Together with the development of the internet and 
information technologies, the press has been ex-
posed to continuous transformations as socio-
technological changes have gone affecting the in-
dustry. One of the most relevant transformations is 
the incorporation –in its online issues– of spaces 
that promote participation and interaction of read-
ers with content and each other. These “reader 
participations spaces” (Raimondo, 2012) add a new 
dimension to the field studies of the online press 
that, with gender perspective, that have shown 
the role of the woman as a working professional 
and as object and subject of information. Although 
online press studies that include the gender vari-
able have existed for over a decade, online press 
studies and specifically those that ask the ques-
tion about gender differences in comments about 
news –whether in regards to content or participa-
tion- recently began to be discussed in 2015 with 
the study by Emma Pierson in the online version of 
The New York Times, where it was observed that 
only 28% of the comments posted on this platform 
were by women (Pierson, 2015).

Nevertheless, due to the concern of a male over-
representation in production spaces, and for the 
debate and diffusion of discourses within a demo-
cratic society that should aim for equal representa-
tion of opinions of all its members, this research’s 
objective is to show the differences in gender in 
the practices and interactions of the readers and 
based on participations levels – frequency of the 
opinions issued by men and women – in the com-
ments of the Emol.com online newspaper in the 
news categories such as education, science and 
technology, economy and politics. The choice of 
these topics was made mainly to address the very 
subjects of the public space –one historically con-
figured by men– and with direct implications in the 
development of the country and the quality of life of 
its inhabitants. 

In addition, four specific objectives were estab-
lished: (1) Determine and establish with what  fre-
quency the readers comment on the news in the 
Emol.com online newspaper; (2) Recognize and 
determine on which of these categories of national 
news (politics, education, economy, and science 
and technnology), the readers of the Emol.com 
online newspaper commented most frequently; (3) 

Recognize, compare, and determine whether the 
comments of the readers on the Emol.com news-
paper express different points of view on a specific 
topic; and (4) Identify, verify and determine the fre-
quency and nature of the sexist discourses pres-
ent in the comments of the online newspaper as 
responses to the opinions of other readers. 

2. Background information 

The online press, facing the risk of being dethroned 
by social media where individuals are capable of 
exercising freedom of expression, began to adapt 
to new communicational challenges of the digital 
era. It incorporated tools on its websites that allow 
(to a certain degree) people to participate and in-
teract with the medium, with the content and with 
each other.

Within these new participation tools, there are 
reader participations spaces, understood as those 
instances of an online newspaper where reader 
activity takes place (Raimondo, 2012) and in which 
they “can discursively participate, producing state-
ments, as occurs, for example, in letters to the edi-
tor, blogs (…), forums and comments on the news” 
(Raimondo, 2014, p. 185).

However, the online press and, specifically, reader 
participation spaces, by allowing communication 
online that is voluntary, asynchronic and public, as-
cribe as an object of study in the field of Computer-
Mediated Communication (CMC).  CMC is probably 
one of the most well-known areas of the internet 
and one of the most used by users via synchronic 
communication systems, on one hand –chats, role 
play and instant messaging–, and asynchronic 
communication systems, and on the other – email, 
blogs and discussion forums – (Gómez & Galindo, 
2005; Herring & Stoerger, 2013; Yates, 1997). 

In the early 90s, when the first field studies com-
menced in the field of CMC which incorporated 
the gender variable, there was the hope that on-
line forums could increase gender equality by al-
lowing people to choose pseudonyms and express 
themselves in a purely written medium,  avoiding 
the signs (body language, age, race, gender, socio-
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economic level, etc.) that, in face-to-face commu-
nication, lead to the forming of social prejudices 
and stereotypes (Henrry, 2008; Morahan-Martin, 
2000; Pierson, 2015). 

Unfortunately, these expectations were not ful-
filled, the results of the first research one –and 
until today – sustain that these tools, far from 
contributing to full incorporation and participation 
of women, reinforce gender inequality (Castaño, 
2005; Sánchez, 2010; Yates, 1997). Firstly, this is 
due to the less access women have to the inter-
net. A study carried out by the Economic Commis-
sion for Latin America and the Caribbean [ECLAC] 
(2013) showed that women’s internet use rate is on 
average 8.5 percent less than that of men’s in 10 
countries. And despite women being equal to men 
in terms of access, the show a clear disadvantage 
in regards to use. 

Secondly, and even when women manage to have 
equal access as men, gender equality continues 
to be a pending issue. The work of Henrry (2013) 
and Morahan-Martin (2000) indicated that women 
are expelled from forums via aggressive tactics 
and harassment. In addition, gender constructions 
continue in the online space: women tend to be po-
liter, are less assertive than men and prefer prod-
ucts according to gender stereotypes.

Consequently, it was observed that online forums 
reproduce power inequalities observed in offline 
interactions. A study performed by Herring (1992) 
in an online forum belonging to the Linguistic So-
ciety of America showed that women were under-
represented in relation to their participation in so-
ciety and that the messages posted were shorter 
and received fewer responses, and that on the 
contrary, men wrote longer messages, and were 
capable of defending their opinions more assert-
ively, showed persistence in their arguments even 
when their comments did not receive responses, 
and that also, they opened and closed debates. 

Finally, and in the context of gender studies in the 
online press, publication of a study performed by 
Pierson (2015) on the participation of readers in 
the comments on The New York Times showed that 
women had only written 25% of the comments, de-
spite comprising 44% of the total number of read-
ers of this medium. And that they only wrote more 

comments than men on those posts that centered 
on parenting and family (79% participation), on 
wedding and fashion (63%), on cooking (53%) and 
articles written by women. 

It is worth noting that the New York Times, like 
many other web platforms, uses a system of al-
gorithms to recommend similar content to those 
read beforehand, contributing to perpetuating the 
differences and gender stereotypes in the con-
sumption and access to content. In this sense, the 
author of the study indicates that in an era where 
code affects millions of people, algorithms have 
social implications of not only reflecting reality, but 
also shaping it.

3. Theoretical Framework

3.1. Gender Category

Gender as a category of analysis undoubtedly pro-
poses us with a notion of relation. It is impossible 
to think of studying women in a world isolated by 
men. For this reason, it is used to name the so-
cial relations among the sexes. Although the con-
cept of gender has evolved over time thanks to the 
contributions and reflections of various disciplines 
that have adopted it, it was developed based on 
the definition proposed by the anthropologist Joan 
Scott (1990) where gender is the set of interrelated 
elements inside two great propositions: the gender 
concept as a constitutive element of social relations 
based on the differences that distinguish the sexes, 
and as a primary form of power relations. The use 
of this concept, implicitly carries the rejection of 
biological determinism as possible explanation for 
inequality, transforming into “a form of referring to 
the exclusively social origins of subjective identi-
ties of men and women” (Scott, 1990, p. 28). 

On one hand, Amorós (1990) would say that the di-
chotomy –public/private– constitutes a structural 
invariant that shapes societies and gives hierarchy 
to the spaces of both the man and the woman, and 
that this division, beyond its historic differences, 
presents characteristics that are recurring, which 
are, the most socially valued activities and those 
of highest prestige are performed by men in prac-
tically almost all societies, and these are mainly 



143Gender differences in practices and interactions in news commentaries in the online newspaper Emol.com

those that comprise the public space, the space of 
logos (Amorós, 1990). 

On the other hand, and based on the statement 
“the personal is political”, Pateman (1996) sus-
tains, from a feminist position, that the personal 
circumstances are structured by public factors–by 
laws on rape and abortion, by the status of wives 
and with it, the politics of taking care of children 
and the sexual divide of the domestic chores and 
tasks done outside it– and that therefore: “per-
sonal problems can only be resolved via media and 
political action” (16). 

One of the many practices that have allowed for the 
perpetuation of the structure of male dominance 
of the public space and in communication media 
is the sexist and discriminatory behavior towards 
women (Byerly & Ross, 2006; Henrry, 2013; Mora-
han-Martin, 2000). The theory of ambivalent sex-
ism proposed by Glick and Fiske (1996) created a 
framework to understand just how the benevolent 
and hostile attitudes are a mechanism of coercion 
for those women who do not comply with the ste-
reotypes required by patriarchal societies (Cruz, 
Zempoaltecatl & Correa, 2005), that in this way, 
jeopardize their full incorporation and participa-
tion in public space.

3.2. Communication and Gender 

The MacBride Report (1980) indicates that al-
though social communication media are not the 
main cause of female subordination, given that its 
causes are deeply-rooted in social, political, eco-
nomic, and cultural structures, these have to a 
certain degree the ability to stimulate or delay cer-
tain social changes. Moreover, they are considered 
to be an unbeatable platform to study the gender 
variable, contributing to eliminating prejudices 
and stereotypes, accepting the new role that cor-
responds to the woman within society, and promot-
ing their integration in the development process of 
social equality (Franquet, Luzón & Ramajo, 2006). 
Therefore, it is possible to indicate that communi-
cation media:

appear as a means in itself, influencing places 
of representation where images and a new sen-
sitivity are offered as to equality of the sexes, 
and they show the creativity and expressions of 
women. They are also a means to achieve oth-
er purposes, vehicles destined to facilitate the 
public debate on broader social problems and 
concerns (Sreberny-Mohammadi, 1996, p. 22).

In terms of online communication media, the 
Network of Researchers for the Life and Liberty 
of Women (Red de Investigadoras por la vida y la 
Libertad de las mujeres) (2008) indicate that in this 
industry and in general that of new information and 
communication technology, the diagnosis, similar 
to that in traditional media, is pessimistic, given 
that more than contributing to full incorporation of 
women in the public space, these tools consolidate 
gender inequality.

On the other hand, the theory of “communication 
and gender in public contexts” developed by au-
thors Pearson, Turner and Todd-Mancillas (1993) 
proposed a context to understand the participation 
of readers in spaces created for this purpose. This, 
given that the facts point to the existence of certain 
communicative behaviors of face-to-face commu-
nication (FFC) that are also present to computer-
mediated communication (CMC) (Henrry, 2013; Mo-
rahan-Martin, 2000; Selfe & Meyer, 1991). Among 
the public contexts analyzed by these authors, they 
determined that in small group interactions, men 
tend to speak more than women and that they tend 
to start conversations more than women as well 
and that both men and women are likely to side with 
the group with the majority of members. However, 
the reasons for which differ entre ambos different: 
women often do it when they feel weak, meanwhile 
men are at the other extreme and often do it when 
they feel strong. On the other hand, they indicate 
that individual with more status are more effective 
communicationally than those who have an inferior 
status and that there is a belief that men have a 
higher status than women, the act of public speak-
ing being a traditionally masculine activity. 
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3.3. Participation in online press 

According to that indicated by Martínez (2005) to 
understand the concept of participation, the first 
thing that one should consider is that user partici-
pation is defined based on interactivity: users in-
teract with each other, with the media and the vir-
tual supports, with contents and with the emitters 
of those contents. 

Online media offered various users chances to 
participate interactively that range from the most 
reactive functions of interaction with the medium 
(subject/object interaction) to other modes of more 
interactive user participation with the medium, 
contents and the journalists, and users with each 
other (Martínez, 2005). 

Raimondo (2012) proposes a definition and a clas-
sification for those instances in the online press 
where reader activity takes place, such as, the 
reader participation spaces. These have been tak-
en advantage of by online media to track readers 
opinions and as source of information, and likewise 
by the readers, as a way to make themselves heard 
-by the media and the audience itself-, noting that 

the adaption of digital issues of traditional press 
to a more participative journalism model has 
evolved gradually over time. To a certain de-
gree, the majority of digital editions today offer 
formulas that promote the incorporation of citi-
zens to a public sphere (Mendiguren, Pérez & 
Peña, 2011, p. 423).

Comments on news, in terms of reader partici-
pation spaces, have been incorporated by online 
press in the majority of the news they publish, in-
viting the reader to give their opinion on current 
events of public interest. 

4. Methodology

A methodology was designed based on a descrip-
tive type research project, whose corpus –in docu-
mentary format– is composed of reader’s com-
ments on news published in the online newspaper 
Emol.com during September and November 2015. 
Also considered are those comments that within 
this context emerged as response to other com-
ments. 

Emol.com provides a space so that readers can 
comment on news. This space, just like in blogs, 
in addition to allowing dialogic interaction, has a 
structure that allows users to see the development 
of the subject by various users. Its cascade struc-
ture is similar to that of a face-to-face dialogue in 
which readers debate around a news topic (Aranci-
bia & Montecino, 2013). Plus, by not having a maxi-
mum word limit like Twitter or other social media, 
this space allows one to make extensive argu-
ments as well as admit the possibility of attaching 
videos or links to other sources. Note that Emol.
com states on its website that it reserves the right 
not to post opinions that it considers aggressive or 
offensive, being able to filter comments posted.

The selection of this medium was made mainly due 
to Emol.com, at the time of the study, was the fifth 
most visited website in Chile after Youtube.com, 
Google.cl, Facebook.com and Google.com1. It was 
also chosen for being considered, according to the 
First National Study on Written Media Readership 
carried out by Universidad Diego Portales and the 
consulting group Feedback (2010), as the most in-
fluencing Chilean online press medium, the one 
that provides the highest quality information and 
having the highest credibility. In terms of the audi-
ence profile, the 2015 Report by the Chilean Asso-
ciation of Media Agencies AG (2015) indicated that 
60% of Emol.com readers are men, while 40% are 
women. 

For sample construction, all documents (news 
links) were inventoried in a Word document during 
the months of the study that address the news top-
ics established in the objectives. Then, on a weekly 
basis, documents in each one of the news catego-
ries with the largest amount of comments were se-
lected and transferred to an analysis chart.
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Ficha de Análisis nº

1. Área temática de la noticia:

2. Título de la noticia:

3. Fecha de publicación:

4. Fecha de extracción:

5. Fuente:

6. Resumen de la noticia:

7. Sexo del autor del articulo:

8. Número de Comentarios en la publicación

Total Hombres:

Total Mujeres:

Total Indefinido:

9. Presencia de comentarios sexistas:

10. Comentarios: Traspaso del contenido de todos los comentarios, manteniendo el 

mismo orden cronológico de la publicación y disposición de los textos. Los comentarios 

que son respuesta a otros comentarios van marginados a la derecha.

a) Nombre del autor

b) Sexo del autor (hombre, mujer o indefinido)

b) Fecha y hora de publicación

c) Contenido de la Publicación

Source: Author

Figure 1. Analysis Chart

To analyze the frequency of comments according to 
sex variable and news category, a diverse sample 
or one of maximum variation was used. Meanwhile, 
in order to establish whether the opinions of read-
ers expressed different points of view on a same 
topic, a non-random sample was used, composed 
of comments on new on the Law of Legalized Abor-
tion for three causes 2 that, during the period of 
study, was the topic that had the highest number of 
comments. The choice of this topic was related to 
the concern of a male over-representation in opin-
ions on a topic that directly affects women and her 
rights regarding her body.

For data analysis, content analysis was used, which, 
depending on each objective, was quantitative or 
qualitative, or both. In order to determine the fre-
quency of the comments according to sex and news 
category, the names of the authors of the comments 
were selected as a unit of analysis. The name of 
the author of the commentary corresponds to the 
name of their Facebook profile, and therefore we 
hope, given Facebook’s “policy of real names”, to be 
working the real identities. Therefore, pseudonyms, 
stage names and fake names identified were classi-
fied under the category of “undefined” and were not 
considered in the sample. 

The coding was performed at one time, the sex 
of the authors of the comments was identified on 
each analysis chart, and they were assigned a color 
(red for comments issued by women, blue for com-
ments issued by men and green for undefined). 
The process of quantification was performed in 
two stages: first, the number of comments made 
by men, the number of comments made by women 
and the number of comments made by “undefined” 
was counted on each one of the charts. Then, 
data on each one of the charts were transferred, 
grouped and quantified in one Excel spreadsheet, 
with the chart number, the categories (article top-
ics) and commentary author sex. 

With the data obtained from the contingency ma-
trix, the absolute frequencies were calculated 
(marginals) according to sex and news category, 
later the total relative frequencies (fi.=ni/N) ac-
cording to the sex variable, and the joint relative 
frequency, which is to say, the quotient between the 
absolute frequency of comments observed in each 
one of the attributes of the “sex” variable together 
with each one of the attributes of the “categories” 
variable (fij=nij/n x 100). 
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Figure 2. Data coding contingency matrix. 

Source: Author
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Figure 3. Joint relative frequencies distribution 
table of the comments issued according 
to the author sex and news category. 

Source: Author

Figure 4.  Unit of Analysis Coding Contingency Matrix Extract.

Source: Author

In order to analyze whether the readers expressed 
different points of view in regards to a specific 
topic, the units of analysis correspond to all the 
phrases or paragraphs where authors of com-
ments expressed their point of view on abortion 
legislation. For category definition, we used the 
law project that regulates legal abortion for three 
reasons, which are: endangerment of the mother’s 
life, death of the fetus, and rape.  Therefore, the 
categories of analysis designed were: “in favor” 
with the unit of analysis expressed a point of view 
in favor of one or more reasons for legal abor-

tion, “ambivalent” for cases where a point of view 
in favor of one or two reasons and against one or 
two reasons was expressed, and finally “against” 
when the point of view expressed was against one 
or more reasons for legal abortion. Once all seg-
ments were numbered, we proceeded to classify 
the units of analysis in a matrix of units of analysis 
coding contingency, made with segments found, 
categories and commentary author sex.

Once all the units of analysis were transferred 
and classified, the amount of registers (opinions) 
observed were counted according to author sex, 
and later the total relative frequencies (marginals) 
were counted. Afterwards, we proceeded to count 
the number of registers in each category according 
to author sex in order to identify the predominant 
opinions in both cases (men and women).  Finally, 
and with the data obtained in the table of absolute 
frequency distribution, the joint relative frequency 
was calculated. 

Finally, to identify and calculate the presence of 
sexist discourses in comments, quantitative and 
qualitative content analysis was also used. The 
units of analysis correspond to all words, phrases, 
paragraphs or the comment in its entirety, that 
presented sexist concepts in the comments that 
comprised the sample. The categories and sub-



148 Comunicación y Medios N°40 (2019)  K. Gheza Correa

Figure 5. Joint relative frequency 
distribution table according to sex and sub-
categories analyzed on Abortion Law. 

Source: Author

Figure 6. Units of Analysis Coding Contingency Matrix. 

Source: Author

categories were defined according to the theoreti-
cal variables of the ambivalent sexism concept. In 
this way, the units of analysis were extracted, clas-
sified and quantified according to the sex of the 
author, the category and sub-category within am-
bivalent sexism.

5. Results

5.1 Comments frequencies according 
to sex of author and news topic

Based on the proposed methodology, a total of 
3,379 documents (comments) were taken from 
Emol.com, of which 263 were excluded for being 
comments from an author whose sex was identi-
fied as “undefined”. In this way, the study sample 
was comprised of a total of 3,116 comments, of 
which 1,238 (40%) were issued in the political sec-
tion, 950 (30%) in the economic section, 607 (20%) 
in education and 321 (10%) in science and technol-
ogy. 

Of the total of cases observed (comments) in which 
the author’s sex could be identified, only 250 com-
ments (8%) were written by women, while 2,866 
(92%) were written by men. 

In terms of participation levels according to news 
category, some variations were observed accord-
ing to topic. Categories where there was a higher 
participation of women were in the comments on 
news about politics and education. In politics, they 
wrote 11% of the comments, while in education, 
that number rose slighting to 12%. In contrast, 
men wrote 89% of the comments on news about 
politics and 88% on education.

In news categories about economy, sciences, and 
technology, women’s participation decreases con-
siderably. In economy, women wrote only 4% of the 
comments while in science and technology, this 
percentage decreased to 3%. This marginal partic-
ipation of women contrasts with that of men, where 
they wrote 96% of the comments on economy and 
97% of the comments on science and technology.

The slight increase of comments made by women 
on news about education would reflect the daily 
experience of women that confirms the separa-
tion between the public and the private, noting that 
women tend to participate a little more as private 
space issues are addressed, which in this case is 
the discussion on children’s education.
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Source: Author
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Figure 7. Participation according to sex and news category.

Figure 8. Image of the news extracted on 
September 8, 2015 from Emol.com

Source: Emol.com. 

5.2. Points of view expressed in 
comments according to sex of author

Based on the methodology proposed, of a total of 
four publications on the Law for Legal Abortion 
during the interval of time defined for the extrac-
tion of the sample, the news published on Septem-
ber 8 was used for analysis. The article reported 
the approval of legalized abortion in 2 of the 3 rea-
sons3, where, of a total 415 comments extracted, 
there were 283 written by men and 97 by women, 
the latter representing 23% of the total.

Of the 380 comments written by men and women, 
only 223 expressed a point of view (direct or indi-
rect) on the Law on legalized abortion for 3 rea-
sons. Of these, 156 (70%) correspond to comments 
written by men and 67 (30%) written by women. 
Therefore, a clear male over-representation is 
shown on an issue directly affects women and their 
rights over their body.

Ahora bien, based on the categories established by 
the methodology (in favor of, against and ambiva-
lent), of the 156 comments issued by men where it 
was possible to recognize and determine the com-
mentary author’s point of view, 53% expressed to 
be in favor of one or more reasons for legalized 
abortion, 1% showed to be in favor of one or two 
reasons and against one or two reasons and 46% to 
be against one or more reasons for legalized abor-
tion. On the contrary, of the 67 comments issued by 
women, only 27% are in favor of one or more rea-

sons for legalized abortion while 73% expressed to 
be against one or more reasons for legalized abor-
tion.  In the case of women, no ambivalent points of 
view were observed.

According to the data observed in the categories 
“in favor of” and “against” according to variable of 
sex, it is possible to show in the case of men that 
you cannot see a large imbalance in the distribu-
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Source: Author
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Figure 9. Points of view expressed on the Law for Legalized 
Abortion for 3 reasons according to author’s sex.  

tion of points of view expressed. On the contrary, 
in the points of view expressed by women, the dif-
ferences are evident, the wide majority of them are 
against the law, showing that the majority of the 
opinions exposed are Pro-life or conservative fe-
male gender roles. Finally, it was established that 
readers’ points of view on this law differ consider-
ably. While the majority of men show to be in favor 
(53%), women express to be against (73%) the law 
on legalize abortion for three reasons. 

5.3. Sexist Discourses

Based on the methodological planning, of the 3,116 
cases observed (comments) that comprised the 
study sample, the presence of sexist discourses 
was identified in 9 of them, written entirely by men, 
representing marginally 0.2% of the total sample. 
Note that the low number of sexist discourses ob-
served could be due to the medium’s ethical norms, 
which is to say, Emol.com has the right to delete 
those comments considered offensive or aggres-
sive. Readers can also denounce those comments 
considered offensive or spam via a tool provided by 
the site. 

Some 60% of these discourses fell in the category 
of “Hostile Sexism”, compared to 40% in the cat-
egory of “Benevolent Sexism”. In the category of 
“Hostile Sexism” sexist discourses were seen in 

all of the sub-categories, “Heterosexual Domina-
tion” being that sub-category in which showed the 
highest number of cases. Sexual domination re-
fers to the hostility towards women associated to 
the belief that they will use their sexual attraction 
to dominate men and that they will use sex, seen 
popularly as a resource attributed to them, to ma-
nipulate men. 

On the other hand, 89% of sexist discourses were 
found in the comments on news about politics –
second highest category in terms of female par-
ticipation– while the remaining 11% was found in 
comments on news about economy. Although these 
discoveries are encouraging, the low presence of 
sexist comments in reader participation spaces 
should not minimize the importance of those that 
were posted, given that it would be ignoring the 
presence of the coercion mechanism that seeks to 
perpetuate the male dominance structure within 
the public space, and that justifies its power (that 
of men) based on the supposed inferiority or differ-
ence of women (Loscertales & Fernández, 2009). 

6. Conclusions 

The results of this study show how gender differ-
ences are expressed in interactions and partici-
pation levels, given that men largely make use of 
this virtual space to express their opinions, being a 
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mainly male-owned virtual territory of the interac-
tions in the news categories analyzed in this medi-
um. In this way, it shows the under-representation 
of women in these virtual spaces, where they pre-
fer to express their opinions in the midst of a large 
number of male comments. 

These results may not only be a reflection of the 
large gender inequality that exists in commu-
nication media, but also, the little participation 
of women in the public space, whose access has 
been jeopardized by the values and traditions of a 
patriarchal structure that historically has devalued 
women’s place in society, giving her the private 
space and limiting her social role as one of a pro-
ducer - domestic environment, child raising, and 
daily tasks– (Otner, 1979). 

On the other hand, it is presumed that women’s 
limited access to power centers, as well as pub-
lic institutions and to committees, could also be a 
factor that would demotivate women from partici-
pating in these spaces, given that at least in news 
categories analyzed (political, economics, sciences 
and technology and education), these topics con-
tinue to be “by men and for men. The low participa-
tion of women in these spaces shows the unfavor-
able situation of women in communication media 
in terms of equality and representation. Firstly, the 
observed feminist under-representation implies 
that the few women that post their opinions are not 
significantly reflecting what the majority thinks, 
leading to an adequate representation of them-
selves. Likewise, the opinions posted (by men and 
women) would not equally reflect the points of view 
expressed here (Pierson, 2015). 

Based on the statement “the personal is political 
(Pateman, 1996), the observed under-represen-
tation of women in the comments on news about 
abortion implies that the female readers of this 
medium continue to see abortion as a private is-
sue, when on the contrary, it is hoped that by being 
a private issue based on public factors, these top-
ics are resolved via the media and political actions. 
In this sense, the importance of the internet is re-
vealed as a essential tool for the social dynamic, 
given that it has the ability to legitimize the dis-
courses and generate social recognition.

It is important to indicate that the scarce number 
of sexist comments observed (0,2%)  in reader 

participation spaces must not minimize the im-
portance of those that were indeed posted, given 
that their mere presence would indicate that these 
coercive behaviors continue to operate seeking 
to perpetuate the male domination structure, be-
littling women and therefore, jeopardizing their 
full participation in communication media, where 
communication as a human right must comply with 
the full, free, thorough, and indisputable access of 
women to communication via any medium (Vega, 
2010).

It is possible to conclude that despite the existence 
of new participation tools in the online press, these 
spaces have yet to transform into places of demo-
cratic dialogue of thoughts and ideas, that allow for 
enriching the public debate on social and political 
issues and, in addition, promote the participation 
of citizens in public issues.  

We hope the results of this study open new inqui-
ries and topics for research that investigate the 
causes of this phenomenon, as well as explore 
mechanisms that contribute to strengthening and 
promotion of women’s participation and access to 
communication media whether as producers, us-
ers, or both, given the implications of the online 
media and internet in the promotion of women. 
This is especially important today, in a social con-
text like Chile’s, that demands more equality, jus-
tice and representatively and where the feminist 
movement has made substantial headway in soci-
ety’s recognition of its demands, thanks to the or-
ganizing tools and active role that the internet and 
digital media provide (Burch, 1996).  

Notes 

1. Information provided by the Amazon site Alexa.com 
(2016)

2. In September 2017 Law No. 21.030 was ratified that 
regulates the legalization of voluntary interruption of 
pregnancy for 3 reasons:  danger to the mother’s life, 
death of the fetus, and rape.

3. Legalization is approved for fetus malformation 
and risk to the mother’s life. (2015, September 8). 
Found on Emol.com.  http://www.emol.com/noticias/
Nacional/2015/09/08/748937/Aborto-Se-aprueba-
despenalizacion-por-mal-formacion-y-riesgo-de-vida-
de-la-madre.html
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