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Abstract

This article analyzes the perceptions of communi-
cators of digital media according to their discour-
ses on the situation of media pluralism in Chile.
The opinions of the communicators were collected
through 19 interviews that reveal the subjective
conditions of different digital media in the coun-
try. The obtained results indicate that journalists
understand media pluralism as a media diversity.
Also, they consider their own media as pluralistic
internally, even when it is perceived that the plura-
lism of the media system as a whole is limited by
the commercialization of the media and the power
of money over editorial lines.

Keywords: journalism, Media Pluralism, Digital
Media, Chile.

Resumen

Este articulo analiza las percepciones de los co-
municadores de los medios digitales de acuerdo
a sus discursos sobre la situacion del pluralismo
informativo en Chile. Las opiniones de los comuni-
cadores se recopilaron mediante 19 entrevistas que
revelan las condiciones subjetivas de profesionales
de diferentes medios digitales del pais. Los resulta-
dos obtenidos indican que los periodistas entienden
al pluralismo informativo como una diversidad me-
diatica, considerando a su propio medio de comu-
nicacion como pluralista internamente, aun cuando
se percibe que el sistema de medios en su conjunto
ve limitado su pluralismo por la comercializacion
de los medios y el poder del dinero sobre las lineas
editoriales.
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medios digitales, Chile.
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1. Introduction

This article, through discourse analysis, analyzes
how journalists from digital media perceive the
situation regarding media pluralism in Chile. The
perspectives of communicators in digital media is
a core aspect of research into informational plura-
lism, despite most studies in Chile focusing on the
consumption of information, audiences and public
policies (Arriagada, Correa, Scherman & Arbazua,
2016; Zarate, 2016). A few qualitative studies have
highlighted the importance of subjective conditions
affecting the understanding of these journalists’
perception of pluralism, as well as the phenome-
na of content production, journalistic practices and
internal media dynamics (Sapiezynska, Lagos &
Cabalin, 2013). In the latter, it is intended that this
article characterize what communicators working
in editing, management and direction perceive of
written digital media within the landscape of in-
formational pluralism, identifying the discursive
consistencies via codes that come up in interviews.

What are the perceptions of communicators in
written digital media regarding informational plu-
ralism? In the opinion of those communicators,
does digital media participate in a pluralist ecosys-
tem? In short, what is the discourse of men and
women that direct, edit and manage media related
to informational pluralism in Chile? The evidence
seems to indicate that communicators understand
pluralism to mean diversity of media, but that di-
versity is empirically limited due to the concen-
tration of financial resources and communicative
ability. In other words, the discourse confirms that
pluralism contributes to the exercise of journalism
and democracy, but current conditions in the infor-
mational system are a real threat to its existence.
This perception is reaffirmed in a trend toward pre-
carious job markets for journalists, and their mer-
ger with editing rooms for the production of digital
content, and the increasing level of polyfunctionali-
ty of the communicators behind digital media.

To answer the questions above, this paper provides
a semi-structured questionnaire used in in-depth
interviews for the purpose of observing and regis-
tering the perspectives of these communicators
coming from diverse media, media that broadcasts
written information on digital platforms, covering

information written on a wide range of sources,
from new, self-managed media to traditional com-
munications media dependent on a printed version
of the same. Traditional media dedicated to infor-
mational pluralism from aggregate quantitative
measurements notwithstanding, this article focu-
ses on a reflexive aspect of the actors dedicated to
communicating and reporting. This is to say that
this article consists of an analysis of their discour-
se to characterize pluralism in the different com-
ponents of media in general. With this analysis we
hope to collaborate with a research agenda on the
perceptions of journalists regarding informational
pluralism in Chile. The questions on the survey co-
ver topics such as the situation with pluralism, jo-
urnalistic ethics, the editorial focus of the medium,
the role of digital media in society, plus other as-
pects of the national informational system.

The itinerary in this article introduces political
and academic debate on information pluralism to
define the components in the concept, and define
the theoretical framework in which this research
is developed. Secondly, this paper will go through
the set of methodological procedures inherent to
semi-structured interviews, covering from the mo-
ment they were applied to the media covered in
their discourse. Discourse was later analyzed for
editors, directors and agents for media content, pa-
ying special attention to discourse regularities and
consistencies according to components of informa-
tional pluralism and the most frequently mentio-
ned elements in their respective interviews (code
frequency). Lastly, we propose a few observations
regarding opinion and valuation in informational
pluralism.

2. Information pluralism, journalism
and digital media

When referring to the general use of the concept of
pluralism, there is often some confusion between
pluralism and plurality of viewpoints, interests,
ideas and realities represented in agendas, con-
tent and editorial focus in communication media.
Opposite in fact to popular opinion that tends to
reduce the concept to a mere heterogeneity within
informational systems, the theory of democratic
pluralism maintains that the concept in itself is im-
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possible to reduce to a simple question of diversity
(Dahl, 1991; Rawls, 1997, 1993; Sartori, 2001), es-
pecially when looking at the relationship between
diversity and pluralism.

Pluralism assumes an internally diverse society
due to an inextricable structural differentiation in
the processes of social modernization. Informatio-
nal pluralism emerges in complex societies where
the individual, organizations and social spheres
develop with a certain level of autonomy. In this
sense, pluralism is not just a social situation (mul-
tiplicity, heterogeneity or plurality of perspectives),
but rather a set of regulatory principles that govern
the dynamics between social differences. A socie-
ty of castes or social strata could be considered a
heterogenic society, but not pluralist, in the same
manner that an informationally diverse system in
terms of the offer of information is also not neces-
sarily pluralist.

Kar Karppinen (2013) highlights the regulatory
nature of pluralism and describes it as “an ism
(that) refers more explicitly to an orientational va-
lue that considers multiplicity and diversity a vir-
tue of ideas and institutions” (Karppinen, 2013, p.
4). Continuing with the previous idea, diversity is
the existence and acknowledgment of said hete-
rogeneity. For the purposes of our study, we un-
derstand diversity as an expression of a plurality of
interests, ideas, opinions and realities in the media
that forms the general opinion of society at large.

Without delving further into the varying concep-
tual and empirical implications, which have indeed
been looked at and developed on other occasions
(Del Valle, 2016a, 2016b), one must point out that
information pluralism also spans mediatic free-
dom, in other words, freedom of expression and
the press, as well as media autonomy when com-
municating with economic or political authorities.
Theoretically this is due to diversity in the public
sphere being attributed to growing levels of indivi-
duation, enabling people in general to participate
in public debate, and exercise their civil liberties of
expression and association (Habermas, 1998; Hon-
neth, 2014, pp. 255 - 304). The existence of these
liberties, be they civil or political, guarantees the
manifestation of diversity and subsequent protec-
tion of that very same freedom of expression. Bea-
ring in mind the previous it is reasonable to assu-
me that mediatic freedom is as much a component

of pluralism as are guaranteed organized distribu-
tion of information, ideas and opinions absent of
any arbitrary external restrictions.

Now, guaranteeing the public arenas free access
does not mean a pluralist result when assessing in-
formational systems. This requires effective exerci-
se and practice of said freedoms via media partici-
pation (Boussaguet, 2016). This approach considers
freedom a driver for potential diversity, but requires
that citizens launch or partake in new media for-
mats, and form part of the informational production
of pre-existing media formats. Voluntary audience
participation in content production whilst in a rela-
tionship of digital simultaneity is yet another com-
ponent of our concept (Del Valle, 2016a, p. 13).

For full realization of informational pluralism, the-
re must be the right structural conditions that allow
for media development, as well as protect the ma-
nifestation of diversity, the exercise of freedom and
media participation. The previous is the stance of
Nicholas Garnham (1992, 1999), who pits pluralism
against the distribution of power. Despite guaran-
tees of freedom of expression, the manifestation
of diversity and effective exercise of participation,
the asymmetries of communicative power are key
to defining how much influence they bare on politi-
cal agendas, as well as affect an actor’s capacity to
participate in public debate.

For example, concentrating property and control
decreases competency and pluralism on a global
scale (Stiihmeier, 2016}, looked at through a La-
tin American lens (Becerra & Mastrini, 2017) and
from a Chilean perspective (Breull, 2015), as well
as considering on these same lines what Sergio
Godoy and Maria Elena Gronemeyer presented on
digital media in Chile, and the relevance of private
funding (2012). Correlating the discussion of se-
condary literature and their findings, this tension
is also observed in the interviews, where sources
of funding are directly affecting the ability to com-
municate, and the permanence and composition
of editorial teams, even to the point of affecting
the perception of journalists (Hatcher & Currin-
Percival, 2016; Domingues-da-Silva, 2015).

Communicative power is understood to mean “the
relational capacity that allows a social actor to
asymmetrically influence the decisions of other
social actors in ways that favor will, interests and
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values of the empowered actor” (Castells, 2009, p.
10). In addition, the same Castells identifies it as
the basis of society (2015). Or, in the words of Karp-
pinen, said power to communicate is “the capacity
of a social actor to significantly mobilize communi-
cation to surpass said influence” (Karppinen, 2013,
p. 61). Therefore, informational pluralism would be
akin to a distributive policy of power in communi-
cations, which means to say, regulatory initiatives
that promote equal participation in public debate;
minimizing the influence of property owners and
media controllers and leaving space for the freer
practice of journalism. Therefore, a pluralist infor-
mational system comes into conflict with the con-
centrated economics of the media industry.

With this synoptic vision of our concept, born out
of its components (diversity, liberty, participation
and distribution), one questions the extent of the
empirical scope. Even when the objective of this
article is not to apply the concept to measure rea-
lity, it is relevant to define it as “a degree of equal
and free communication of diverse interests, ideas
and realities via the participative transmission of
information” (Del Valle, 2016a, p. 14), as this pro-
vides a definition that includes all the components
to provide an analytical result.

3. Pluralism in digital media

How does informational pluralism and written
digital media relate? The emergence of new di-
gital media has raised a set of challenges to re-
gulating communication and information (Duar-
te, Huertas, Rosa & Caffarena, 2015). According
to Castells (2001], the informational era implies
a new type of communication characterized by
simultaneity. Digital media stands apart from
other media formats such as television, radio
and printed newspapers due to this inherent
simultaneity. Not only has communication bet-
ween communicators and audiences become
immediate thanks to new digital platforms such
as websites and social networks (Campos-Frei-
re, Rlas-Araujo, Léopez-Garcia & Martinez-Fer-
nandez, 2016; Varas-Alarcén & Gonzalez-Arias,
2016), the exercise of informational practices
has also included simultaneity between the facts
and newsworthy content (Klinenberg, 2005).

While some maintain that the use of the internet
in communication media has meant a significant
increase in social participation in news agendas,
guaranteeing freedom of press and expression
(Clemens, 2010; Czepek, 2009; Kahne & Middaugh,
2012; McNeal, Mossberger & Tolbert, 2007; Niel-
sen, 1984); at the same time it has also meant
progress for companies moving from traditional
formats to new online media, implying still grea-
ter concentration (Almiron, 2006) and a decrease
in diversity in subject matter, stance and formats
(Grazian, 2005).

The digitalization of communication broadens op-
portunities to publicly express opinion, and also
diversifies channels of information and audience
participation. Citizen participation in communica-
tion media is an unavoidable aspect of the process,
and, desirable in today’s world. Media that also in-
cludes the audience in content production has an
assured diversity of sources, subject matter and
stances on news agendas, and also provides chan-
nels of information independent from economic
and political powers, inserting new ways in which
to present reality that overcome discursive dispo-
sition that may inhibit or shut down informational
pluralism.

It is currently possible for “layman journalists” to
answer, share and edit media content while pu-
blishing a news story. In this context, audiences
participate in the editorial process of selecting
news stories based on preference, readership
and comments; transforming the audience into
communicators when covering newsworthy sto-
ries and producing content (Coddington, 2012;
Welbers, Van Atteveldt, Kleinnijenhuis, Ruigrok &
Schaper, 2016).

The changes brought on by new digital media
bring with them implied transformations to the
dynamics of other types of media. New television
channels, and online radio, podcasts, blogs and
digital journals can all be included in the new wave
of emerging digital communication (Domingo &
Heinonen, 2008). Under this last definition, one
would be correct in considering all these formats
as digital media, independent of the information
they transmit and the manner in which they trans-
mit it (written, auditive and visual).
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In this article, the findings are centered on a parti-
cular family of digital media: written digital media
(WDM). This form of digital media is centered on
transmitting information via the written word as
opposed to television and online radio (Del Valle,
2016a; Domingo & Heinonen, 2008). However, one
must separate digital media transmitting written
information where that information is processed
through an editorial-journalistic process, from
those that do not process that information. In
effect, the surge in new channels of information
include a rise in blogs, digital journals with no jo-
urnalistic process adhering to editorial standards
(Wall, 2005], the verification of facts, contrasting
points of view, sources and information intended to
be impartial (Dreyfus, Lederman, Bosua & Milton,
2011). This reality is increasingly more pronoun-
ced in studies looking at the surge of fake news
and its impact on public opinion (Sanchez-Gonza-
les & Méndez-Muros, 2015). For those reasons, a
WDM is perceived as an online channel that trans-
mits written information via an editorial process
where communication between audiences and
communicators is simultaneous (Del Valle, 2016a,
p 9). As indicated in the section on methodology,
using this criterion one can delimit the universe of
study subjects, leaving out websites that despite
transmitting written information, do so under no
editorial process.

In the same fashion, when discussing WDM the
traditional concept of journalism needs to be ex-
panded to encompass the new phenomenon. With
the appearance of new media, journalism has
gradually become an activity that covers a set of
practices that surpass the professional scope of
journalists. In today’s world, the emergence of
new media managed by non-professional commu-
nication organizations has prompted other diffe-
rent concepts on practicing journalism. The “new
journalism” (Fenton, 2010) the “citizen journalist”
(Wall, 2015) and “digital journalism” (Scott, 2005)
are phenomena repeated throughout recent his-
tory of digital media, and are characterized by
including new agents and practices in the pro-
duction of journalistic information (Domingo &
Heinonen, 2008; Hansen, 2013; Lloyd, 2015). It is
in this manner that the activity of communicating
through media is moving toward a set of practices
that fall outside the framework of traditional and
restrictive journalism.

As a result, journalism presents a paradox in the
digital era that can be boiled down to two diffe-
rent definitions (Hansen, 2013). The first, a res-
trictive, formal concept of journalism conceived
as a set of practices executed by communication
professionals. In the case of Chile and in accor-
dance with current legislation, this coincides with
people holding the professional degree of journa-
list (Martinez-Arias, 2015). The other is a broader
concept not limited to set or practices determined
by professional status or syndicated membership
(Fortunati & Sarrica, 2011). On the contrary, jour-
nalism is understood to be any and all practice of
public and impartial reporting via communication
media (Wall, 2015), democratizing communication
media and their business models (Zeng, Dennste-
dt & Koller, 2016).

4. Methodology

Using the concept of WDM makes it possible to
circumscribe the study with methodological cri-
teria that outline the scope of research, and con-
cretely define units of analysis. The criteria con-
sidered applicable to the selection were; defined
information channels (1), mainly transmit written
information (2], produce content native to the me-
dium (3) and maintain relationships that foster si-
multaneity with their audiences (4). These criteria
ensure that the sample is characterized by media
where editorial processes are at the center of pro-
liferating informal journalistic projects in the di-
gital era.

Based on the previous criteria, the field as defi-
ned had to be cut down due to the large amount of
WDM that match the category. In light of informa-
tional pluralism and the dynamic traits of the digi-
tal sphere, the study also included media at least
two years old (5) and publishing content at least
daily or weekly (6], as well as having an editorial
team (7) and publish political content (8).

This measure was taken with the expectation that
all the participating media remain channels of in-
formation over time, and that they contribute to
political debate from a journalistic perspective.
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A second consideration regarding method deals
with the division of territory at the national le-
vel. Given how the research centers on the digi-
tal aspect, the study focused on the three regions
with greatest internet penetration, to be precise,
Regions V, VIII and the Metropolitan Region. The
previous is in the understanding that access to in-
ternet is a necessary condition to the proliferation
of digital media. As is to be expected, said regions
also coincide in that they are the most demogra-
phically dense regions in the country (IDC, 2009,
2012). Of these three regions, in following the pre-
viously mentioned criteria, the total sample con-
sists of sixty-six different media.

A sample of WDM was put together using non-
probabilistic means in the aforementioned regions
that comply with the criteria established earlier.
Within this framework, members of nineteen di-
fferent media organizations forming part of the
editorial process regarding political content un-
derwent semi-structured interviews. The number
of interviews was determined by the level of res-
ponse as well the aspiration of representing the
plurality of WDM, and in this fashion, provide re-
levant material in order to fully comprehend the
phenomenon.

The interview consists of a semi-structured ques-
tionnaire with thirty open questions, applied in
2014 and stemming from the elements of informa-
tional pluralism described earlier in this article.
For every component of the concept there is a se-
ries of questions oriented on gathering qualitative
information on the opinions, appreciation and va-
luations of journalists on pluralism in the national
informational system. The questions cover topics
such as the situation with pluralism, journalistic
ethics, editorial lines, among other aspects.

Field work was executed based on a strategy to
approach the different media that participated in
the study. Applying the questionnaires stopped
once the interviews reached a point of discursive
saturation, and in accordance, the study put toge-
ther a balanced sample of types of WDM.

WDM communicators dependents of large inde-
pendent conglomerates, community media with
national coverage, investigative and informati-
ve journalism. Each interview was conducted in

person, and lasted approximately twenty-five mi-
nutes. The participants in these interviews were
mainly directors, editors and heads of department.
The media included in the study are presented in
Table 1.

When selecting the interviewees, profiles that
were consistently significantly involved in produ-
cing content were the individuals prioritized for the
study. Regarding the analysis of the material, the
researchers identified consistencies between the
discourse on informational pluralism of the inter-
viewed communicators. Subsequently researchers
proceeded to register the most frequent mentions
(f] based on a previously established code. The
code was created based on the discourse itself and

Table 1: The Digital Media Included in the Study

Media Region Website
Acuerdos Metropolitan acuerdos.cl
Chile B Metropolitan chileb.cl
CIPER Metropolitan ciperchile.cl
Diario Financiero Metropolitan df.cl
Diario U. de Chile Metropolitan radio.uchile.cl
Dichato al Dia Biobio dichatoaldia.cl
El Concecuente Biobio elconcecuente.cl
El Dinamo Metropolitan eldinamo.cl
El Martutino Valparaiso elmartutino.cl
El Periodista Metropolitan elperiodista.cl

El Quinto Poder Metropolitan elquintopoder.cl

El Resumen Biobio elresumen.cl
La Nacion Metropolitan lanacion.cl
La Pulenta Metropolitan lapulenta.cl

La Tercera online Metropolitan latercera.com

Publimetro Metropolitan publimetro.cl
Putaendo Informa Valparaiso putaendoinforma.com
Soy Chile Metropolitan soychile.cl

The Clinic Metropolitan theclinic.cl

Source: Own Elaboration.
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not the result of a predetermined search, not only
demonstrating the coherence of the concept but
also how their components relate to each other.
The main discursive axes and the most covered
topics are discussed in the qualitative analysis of
the material.

5. Results

5.1 Pluralism equated to diversity

Almost the entirety of the interviews (eighteen] re-
veals that informational pluralism is, in the majo-
rity, understood to mean a diversity of perspectives
represented in the media. The reference confirms
the idea of providing a space of different “viewpo-
ints”, “voices”, “stances”, “opinions”, and “rea-
lities”. One of the interviewees, the director and
editor of a media organization in the Metropolitan
Region (media No. 11), mentions this very clearly:
“pluralism means giving space to every opinion”.

The understanding of pluralism as diversity is es-
tablished in the discourse of the communicators,
and expressed in the relevance they give the com-
ponent of “diversity”, where the most frequent
code bears relation to: What do you understand by
pluralism? (f=37], this being the main aspect wi-
thin the family of codes identified under the um-
brella component of diversity (f=121]. In the same
way, the value of diversity is rooted in aspects such
as positioning topics in the political agenda, going
beyond the strictly national context, assessing lo-
cal realities. The director of a media organization
in the region of Valparaiso (media No. 8] mentions
the following: “the newspaper’s editorial line re-
cognizes the different realities in the environment
we are located in, the municipality of Putaendo”.
Pointing to a similar aspect looking at the role of
the media as an agent working to draw attention
to local issues, different to those covered by large
conglomerates, an interviewee from the Region of
Biobio (media No. 14) mentions the following: “This
issue is incredibly important to us, in contrast to
the media that are part of a duopoly in which this
type of topic does not exist”. These aspects of the
communicators discourse confirm that pluralism
understood as diversity considers two relevant as-
pects: diversity of ideas, and diversity in terms of
exposure of local realities.

In conjunction with the previous, it is possible to
identify pluralism as a form of diversity that also
covers other aspects inherent to the concept, for
example, the concentration in media ownership
(f=37), which in this study is taken into considera-
tion within the dimension we call “distribution of
communicational power”. Dealing specifically with
relevance and the effects of this concentration on
the media, the words of an editor from a Metro-
politan Region (media No. 17) media organization
stand out, as they condense the debate around
media concentration. Speaking to the previous she
says:

Very damaging [in reference to media concentra-
tion], I think it is the effect of a widely cast net. The
manipulation of communication media affects the
decisions people make in the day-to-day lives in
regards to consumption, political elections, family
relationships, their outlook on public affairs, their
interaction with the natural environment because,
ultimately, public opinion is based on what they
learn from communication media and their familial
relationships. When you manipulate communica-
tions and the media, or censure certain perspecti-
ves on determined issues, decisions as specific as
where to shop or whom to vote for, is categorically
linked to the lack of diversity and pluralism.

Observation reveals that the relationship between
components sheds light on the central topic of this
study, as seen from the perspective of the commu-
nicators. Therefore, although is it clear that plu-
ralism is largely understood as a form of diversity,
not only is it associated with providing a platform
for a multitude of different voices, it is also closely
tied to the valuation of inherent aspects such as
media concentration (at a geographical and finan-
cial level), and their relevance to the system and
the audience. In Arriagada et al (2015) we can
confirm that audiences in regions other than the
Metropolitan Region place high value on the local
production of information (local or regional, as
they consider they have little to no place in media
with a national reach, accentuating a high level of
concentration (p. 72). This is an important aspect to
take into consideration when concentration is also
mentioned as a force that in opposition of diversity,
even when pluralism as a form of diversity is an
essential value for the media system.
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5.2 The limits of informational
pluralism: economic concentration
and communicative power

Generally speaking the interviewees mention that
the media concentration of recent decades has
had a counterproductive effect on informational
pluralism. In regards to this particular point, the
aspect that considers both economic concentra-
tion and communicative power is “distribution”. In
this dimension of the study discursive code fami-
lies appear less frequently than those regarding
diversity (f=95), however, in so far as “concentra-
tion” is concerned, the code frequency is the same
as for what the media understands as pluralism
(f=37). As a result, diversity and concentration are
structured into what are considered the most rele-
vant aspects of the analysis.

In regards to the previous aspect, the director of
a media organization in the Metropolitan Region
(media No. 2] indicates the following:

Concentration has actively harmed the media sys-
tem, policy, and regular life in this country. That is
why | have proposed that a solution could be a bet-
ter distribution of government funds.

The same interviewee also mentions another po-
int, stating WDM “must take advantage of the spa-
ce they have, a space that they have earned on the
merits of further developing political discussion
concentrated in the aspects present by El Mercurio
o La Tercera”.

Looking at the issue from the perspective of di-
versity, another interviewee mentions that an ab-
sence of pluralism is also a matter of commercial
dependency, pointing to the manner in which they
are funded. The editor of media No. 3 considers
“this [commerciall dependency makes the true
expression of pluralism impossible in regards to
communication media”. The previous reveals that
despite acknowledging pluralism as diversity, the
considerations that must be taken into account for
a person in that role are complex when they jeo-
pardize other aspects inherent to financing.

Yet another aspect to highlight are the threats to
effectively implementing pluralism. In that man-
ner, two discursive codes within the larger dimen-
sion of distribution: sources of funding (f=20], and

transparency (f=8), are also part of their discourse.
Here one must pay special attention to the words
of an editor from a well-known WDM (media No.
19) dedicated to investigative journalism:

It is important to delve into concrete aspects of
the trade, how it is practiced, how it relates to the
more dominant aspects. For example: messengers
or manipulators? How do companies that pay for
publicity influence the content and focus of the in-
formation published by the media accepting pay-
ment? In short, does the journalist that directs or
edits a media organization accept gifts, awards or
invitation? Does that influence content production?
One must question these aspects and contrast
them with written content.

Concentration, sources of funding and transparen-
cy illustrate the landscape surrounding communi-
cator discourse, especially in regard to the current
limits of pluralism. In this manner, communicator
diagnosis of WDM place the “oligarchy in terms
of controlling big media” (media No. 14]) as one of
the biggest risks to informational pluralism in the
country. The inverse relationship between infor-
mational pluralism, ownership concentration and
media control is confirmed in the entirety of the
interviews.

In any case, almost all the communicators (18]
affirm that their respective media outlets are
pluralistic, stating that despite restrictions and a
systemic absence of pluralism, WDM are indeed
pluralists, but internally. The latter could bear re-
lation to the potentiality of the internet digital pla-
tforms made for a pluralist system. According to
some of the interviewees, “there has been greater
pluralism thanks to technology and social networ-
ks” [media No.5), reflected in that “today we face a
surge in alternative, informal media outlets which
has facilitated the existence of a variety of me-
dia” (media No. 8). However, there being “grea-
ter and greater pluralism given the management
of social networks [...] and although progress has
been made in Chile, there isn’t the same level of
pluralism as found in other societies” (media No.
11). The latter leads to a better understanding of
the function of social networks in increasing levels
of participation, even when the discourse found in
the sample on how the media system suffers for

pluralism is overwhelming.
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6. Conclusions

Informational pluralism has progressed to become
a fundamental value in the practice of journalism,
and a desirable trait in democratic society. This is
further corroborated in specialized literature as
well as in the comparison of perspectives on me-
dia policy, and also in the opinion of the communi-
cators driving digital media. For the interviewees,
information pluralism is equated with a variety of
voices within communicative media and the media
system as a whole, reducing pluralism to a mat-
ter of diversity of content, issues and editorial li-
nes. The previous is one of the main results of the
analysis of the collected data.

Concerning the country’'s current situation, the
perception of communicatorsis pretty clear. Accor-
ding to the findings described above, pluralism is
not just a desirable situation, one that should drive
public policy in communications and information,
but that it is also under threat due to structural
values such as financial models, ownership and
control of social communication media. In effect,
the growing phenomenon commercializing com-
munications and information implies a weakening
of informational pluralism as a public asset that
consecrates social rights to communication. This
is one of the main challenges to strengthening the
national informational system that we could take
away from this study.

In this same direction, despite communicator
perspectives indicating that the conditions revol-
ving around informational pluralism constitute
a precarious or limited situation, circumstances
created by the power of money in confrontation
with editorial lines, the perception of the inter-
viewees affirms the existence of an internal plu-
ralism within the media they work in. It is the in-
terviewees contention that their efforts to provide
information from varying viewpoints are pitted
against the limitations imposed, the concentration
in ownership and media control. And with that, one
can conclude that in the eyes of the communica-
tors, practicing journalism in Chile falls between
diversity and concentration, adding great pressure
to the holistic concept of pluralism in the media as
seen from both a structural perspective as well as
an internal appreciation of media.

These findings are of particular interest when con-
sidering the need to delve deeper in the study of
informational pluralism in the national informative
system, approaching the issue from the interroga-
tive of digital media. There have been studies into
journalist perception of informational pluralism in
Chile before, but they have not broached the sub-
ject of digital media. Today, digital media have gar-
nered greater relevance by becoming main forms
with which one can access public information,
meaning the analysis of internal dynamics and the
limits in the transmission of news and knowledge
through digital platforms has far greater urgency
in the current context. In the case of digital media,
it is interesting that, unlike other qualitative stu-
dies on the perceptions of traditional media that
display evident signs of internal restrictions on
the practice of journalism, the findings in this stu-
dy reveal that the perceptions of those that work
in digital media identify the threats to pluralism
in the structural conditions of the media system.
This article contributes to completing a panorama
on the perceptions of journalists on informational
pluralism when exploring the reality of digital me-
dia. Now, the results cannot be considered com-
parable to those of communicators on digital pla-
tforms, rather valuated as an exploratory analysis
that sheds some light on the matter at hand, but
doesn’t seek to elucidate the entire landscape.

Notes

1. This research is sponsored by the PLU1300008 Pro-
ject “Pluralism in the political agenda of written di-
gital media in the V, VIl and Metropolitan Regions”
of the Scientific Information Program of the Na-
tional Commission on Scientific and Technological
Research of Chile (Nicolds Del Valle Orellana, Head
Researcher).
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